C O R RE L AT 10N S

IB® French Language Recommended Contexts

UNITE 1
Identities
Social Organization
Language and identity

pp. 1c-1 (also see Cultural Note TE), 18 Video, 19
Video

Lifestyle
pp. 1c-1,10-11, 12

Education
pp. 2-3, 4-5 (also see Authentic Resource TE), 8, 14
Audio, 15, 16

Human rights (Sharing the Planet)
pp. 2-3 (also see Authentic Resource TE), 4-5

Equality (Sharing the Planet)
pp. 2 (also see Authentic Resource TE), 3, 4-5, 6
Video, 8, 15 Culture Act.

Leisure activities (Experiences)
pp. 6 Video, 7 (also see Authentic Resource TE), 8-9
(also see Authentic Resource TE)

Beliefs and values
pp. 6 Video, 7, 15 Culture Act.

Life stories (Experiences)
pp. 8,12

Globalization (Sharing the Planet)
p.8

Working world
pp. 8,12

Technology (Human Ingenuity)
pp. 12 Video (also see Authentic Resource TE)

Entertainment (Human Ingenuity)
pp. 18 Video, 19 Video

Social participation
p. 26
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UNITE 2
Identities
Experiences

Language and identity

pp. 28-29 (also see Cultural Note TE), 30 (also see
Authentic Resource TE) 31 Culture Act., 32 (also
see Authentic Resource TE), 33, 34-35, 36 Video, 37
Cutlure Act,, 40, 41 Act. 11, 42-43, 54

Leisure activities
pp. 28-29, 38-39, 41 Act. 11

Subcultures
pp. 30, 31 Culture Act.

Lifestyles
pp. 34-35

Beliefs and values
pp. 34 (also see Authentic Resource TE), 35, 36
Authentic Resource TE, 40-41, 54

Education (Social Organization)
pp. 30 Authentic Resource TE, 40 (also see Authentic
Resource TE), 41 Act. 11, 54

Migration
pp. 42-43, 46-47

Artistic Expression (Human Ingenuity)
pp. 42-43 (literature)

Life stories
Pp. 42-43, 44-45

Working world (Social Organization)
pp. 4b4-45, 46-47

UNITE 3
Human Ingenuity
Sharing the Planet

Language and identity (Personal & Public Identities)
pp. 56-57 (also see Cultural Note TE)

Subcultures (Identities)
pp, 56 Authentic Resource TE

The environmental
pp. 56 (also see Authentic Resource TE), 57, 58-59,
60-61, 64-65

Education (Social Organization)
pp. 60 (also see Authentic Resource TE), 61

Scientific innovation
pp, 56-57, 62-63, 64 Video, 65 Connexion, 70, 82

Urban and rural environment
pp. 62-63

Technology
pp, 66, 67 Act. 10, 68-69, 70-71, 72-73, 75 Video, 82

Ethical
pp. 70 Authentic Resource TE, 72-73

Entertainment
pp. 74-75 Videos

Artistic expressions
p. 74 Video (visual arts)

Working world (Social Organization)
pp. 72, -74-75 Videos



UNITE &
Experiences

Human Ingenuity

Language and identity (Personal & Public Identities)
pp. 84-85 (also see Cultural Note TE), 88 Authentic
Resource TE, 94 Authentic Resource TE

Leisure activities
pp. 86 (also see Authentic Resource TE), 87, 96 (also
see Authentic Resource TE), 97

Artistic expressions

Music: pp. 86 Authentic Resource TE, 88-89, 90-91,
92-93

Literature: pp. 94,100

Performing arts: 96 (also see Authentic Resource TE),
97 Act. 1

Visual arts: pp. 96, 97 Culture Act.

Lifestories
pp. 90-91, 92 (also see Authentic Resource TE), 94
(also see Authentic Resource TE)

Health and well-being (Identities)

p. 93

Lifestyles (Identities)
p. 94

Customs and traditions
p. 88

Social engagement (Social Organization)
p. 98

Beliefs and values (Identities)
pp. 98, 100-101

Holidays and travel
pp. 100-101, 102-103, 110

UNITE 5
Identities

Experiences

Language and identity

pp. 112-113 (also see Cultural Note TE), 114-115, 116-117,
118 (also see Athentic Resource TE), 119, 120-121, 122-

123, 128-129, 130 (also see Athentic Resource TE), 131

Subcultures
pp. 112 Cultural Note TE, 114-115, 116-117, 118-119, 120-
121, 122-123, 130-131

Law and order (Social Organization)
pp. 114-115, 130 (also see Athentic Resource TE), 131

Migration
pp. 116-117, 126-127

Lifestories
pp, 116-117, 122 (also see Athentic Resource TE), 123,
124-125

Artistic expressions (Human Ingenuity)
pp. 118-119 (visual arts), 120 Authentic Resource TE
(music), 122-123 (literature), 128-129 (music)

Beliefs and Values
pp. 118-119

Customs and traditions
pp. 122-123

Leisure and Sports
pp. 124-125, 126-127

Communication and media (Human Ingenuity)
pp, 130-131

Globalization (Sharing the Planet)
pp. 130-131

UNITE 6
Experiences
Sharing the Planet
Language and identity (Personal & Public Identities)

pp. 140-141 (also see Cultural Note TE), 151 Act. 10,
152-153, 158-159

Leisure activities
pp. 140-141, 144-145, 150-151, 152-153, 156-157

Education (Social Organization)
pp142-143, 144 (also see Athentic Resource TE), 145

Working world (Social Organization)
pp. 144-145

Customs and traditions
pp. 146-147, 148-149, 150-151, 158-159, 166

Beliefs and values (/dentities)
pp. 144 Authentic Resource TE, 149 Culture Act.

Holidays and travel
pp. 146 Authentic Resource TE, 154-155, 156-157

Globalization
pp. 154-155, 156 (also see Athentic Resource TE), 157

The environment
pp. 156-157

Subcultures (Identities)
pp. 158-159
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